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Insights-as-a-service is 
fundamentally different from other 
SaaS offerings as it offers action 
plans for using the data effectively 
while SaaS solutions offer insights 
and analytics. However, 
Insights-as-a-service depend on 
other SaaS solutions for data and 
insights.
Insights-as-a-service is closely 
associated with the cloud based 
services which not only provide 
insights to business corporations but 
also help organisations to achieve 
their business goals offered in 
multiple ways by the vendors.

The following services highlight 
some of the typical ways it helps 
companies.

Insights as a Service for
Business Growth

Top reasons why 
Insights-as-a-Service is 
gaining importance:
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Business Benchmarking Services which 
help corporations compare their 
businesses with that of their rivals or 
peers who have hired the services of 
the same SaaS vendor.

Business Process Improvement services 
based on the usage of SaaS 
applications. For example, reduce the 
budget on search keywords by using 
the application’s keyword search 
module.

Improve Business Productivity by 
integrating syndicated data with client 
data and reducing client service request 
response time.

Business Increasing their IT Spend and 
increasing demand for customer life 
cycle management are expected to 
drive the overall Insights-as-a-Service 
market.

Customer Data Security: Today’s 
hackers and thieves are employing 
sophisticated techniques to steal 
victim’s information. Traditional 
methods of verifying individual’s 
identity is further enforced through 
added layers of security such as 
biometrics, and behavioural patterns. 
Gaining insights to your customers 
behaviour will help detect any deviation 
from their expected pattern and 
intimate the respective authorities of a 
possible breach.

Leverage consultants differently: 
Businesses utilize consultants for their 
expertise and value their opinions and 
decisions at a cost. The traditional 
model solves problems with "these 
many people at a price point of X" 
model. Insights-as-a-Service is a 
cloud-based service that combines the 
latest technologies and architecture 
with BI and analytical tools. It is tailored 
to the needs of individual customers. 
Clients get access to publicly available 
data, as well as the benefits of insights 
derived for other clients. While 
individual client’s data is secure, 
members of the community can get a 
view of the insights available in the 
public domain so that they can improve 
their business outcomes. 

Supply chain insights: Usually a single 
supply chain involves multiple players 
including logistics, procuring, 
manufacturing, transport and others 
who have their own databases. 
Bringing all of them together will give 
important insights about the travel 
routes, weather, availability of supplies 
etc to enable smooth operations.

Manage excess inventory: Ideally 
companies will not have any surplus 
inventory. But reality is that goods and 
services are being transported across 
the world. In the interest of cutting 
costs and increasing cash flow, the trick 
is to reduce inventory without 
negatively affecting customers. 
Businesses tend to keep a buffer 
inventory in place to overcome any 
shortage. Using insights if the 
uncertainty in inventory management 
(where, when, and what's going to slow 
things down or disrupt things) is 
reduced, the saved capital can be 
invested to boost your business.

Leverage surveys: Organizations have 
been using surveys to benefit from 
what the customer expects, what they 
deliver and how to improve their 
service. But the scope of these insights 
is limited by the audience size, their 
personal experience and aptitude. 
Opting for insights-as-a-service allow 
companies to have a broader audience 
size, with scope for exploring millions of 
potential relationships at low costs. 
They can narrow their target based on 
their specific area of interest. 



There are various factors that contribute 
to this growth. The presence of large 
enterprises with employees who possess 
strong technical skills, increase in 
technologically advanced solutions and 
services, high penetration in the 
growing industries, and greater 
efficiency of software-as-a-service 
(SaaS) based solutions.

Many small and medium scale 
enterprises are moving towards 
adopting cloud based 
Insights-as-a-services as they offer 
many advantages such as quick 
response & improved decision making, 
and customer satisfaction, which result 
in faster growth in revenue which is one 
the major driver for the growth of 
Insights-as-a-service market.

Some business landscape that’s going to 
be affected by insights as a service:

Insights-as-a-service is part of the 
distinct layer of cloud stack and an 
important extension of analytic 
applications.

Due to the growth of big data, 
companies need to get customer 
insights in order to sell their products 
and services. Companies also need to 
extract insights on the ROI.
 
Insights-as-a-services market is driven 
by the need for businesses to scale up 
large amount of statistical data and gain 
insights in order to figure out future 
steps that need to be taken by the 
businesses. The need for customer 
lifecycle management by many software 
organizations to retain customers also 
drives Insights-as-a-Service.

The Insights-as-a-Service market size is 
estimated to grow from USD 1.16 billion 
in 2016 to USD 3.33 billion by 2021, at a 
Compound Annual Growth Rate (CAGR) 
of 23.5% due to the need for businesses 
to increase IT expenditure and better 
customer life cycle management. 
However, lack of knowledge among the 
end users and high installation cost 
associated with sensor data analytics are 
the major restraints for the overall 
growth of the market.

Market drivers & 
challenges for Insights 
as a service

Think out of the box: Sometimes 
unexpected opportunities open up 
when businesses apply insights to one 
particular area. Consider the example 
of applying insights to a CRM solution 
to improve sales, that can also provide 
insights on how to improve data 
operations. Enabling insights among 
the various departments can open 
different window of prospects.

Prioritize on insights and not tools: 
Insights are a great place to start on 
your marketing and sales prospects. 
The usual practice is to apply insights 
on a section of the customer base and 
apply that knowledge on a larger 
audience to get results. By getting 
access to consumer data in near real 
time and at scale, they are able to 
better understand consumer behavior 
and discover new insights. 

Revenue cycle management among 
businesses are likely to grow with 
insights as a service providing better 
anomaly detection and improved 
customer onboarding. Utilizing these 
businesses can make informed 
decisions when it comes to 
understanding the financial processes 
and improving customer interactions. 
The RCM application helps deliver 
actionable insights to businesses in 
order to overcome the complexities 
faced in carrying out various business 
activities.

The prescriptive insights type of 
Insights-as-a-Service market is 
estimated to have the highest market 
share. Prescriptive insights and analytics 
services demand is increasing widely 
due to its benefit of anticipating not 
only what has and could happen, but 
also why it happened and what can be 
done for it. This provides businesses 
with in depth insights about the whole 
scenario making it easy for businesses 
to take efficient decisions. The 
increasing demand of supply chain 
production and scheduling 
optimization is a major driver of 
prescriptive insights type.

APAC is expected to grow with the 
highest rate during the forecast 
period. Software companies in the 
APAC region are facing high 
pressure to increase agility and 
improve efficiency through digital 
transformation due to the 
increasing expectations of 
customers and high competition 
with the established players. This 
creates an opportunity for the 
Insights-as-a-Service solution and 
service providers.
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GAVS GAVel solution built on 
Microsoft’s Cortana Intelligent Suite 
and driven by AzureML and 
HDInsights analyzes deep insights 
from gamut of IT operations sources 
and extract predictive insights.
 
These insights are delivered from the 
intricate algorithms which empower 
business as well as IT users to 
innovate new ideas, resonate 
meaningful decision and resolve 
constraints at a faster pace and 
proactively be warned of upcoming 
issues. 

The insights provided by GAVel’s 
powerful Social Analytics platform 
aggregates data from different social 
sites such as Twitter, Facebook, 
Glassdoor & LinkedIn and avails 
instant stats and insights that will aid 
the management to make key 
decisions.

Sentiment Analysis performed by 
GAVel allows the organization to 
understand their employees better 
and take advantage of analytics to 
gather insights on consumer 
sentiment, customer behaviour and 
user satisfaction.

Further insights as a service 
excavated by predictive algorithms of 
this tool gives dynamic visualization 
and uses statistical models on past 
incidents, help assign accurate 
estimated time to resolve issues 
thereby improving customer 
satisfaction. 

GAVel’s Insights as a 
Service for Business 
Growth
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About GAVS
GAVS Technologies (GAVS) is a global IT services & solutions provider enabling digital transformation 
through automation-led IT infrastructure solutions. Our offerings are powered by Smart Machines, DevOps 
& Predictive Analytics and aligned to improve user experience by 10X and reduce resource utilization by 
40%.


